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“The leaders of today’s fastest-growing and most 
dynamic companies understand how to put people at 
the centre of everything they do” – ChiefExecutive.net

People are an organisation’s greatest asset, the 
differentiating factor that gives the organisation its 
greatest competitive advantage. Strong understanding 
of all aspects of an organisation’s business is essential as 
HR is expected to be a strategic business partner and key 
adviser to the head of the organisation. Today’s HR 
professional can even rise all the way to the top as shown 
by Ms Anne Mulcahy of Xerox and Ms Mary Barra of 
General Motors. As the workplace in Malaysia and ASEAN 
becomes increasingly diversified, business leaders, 
policymakers and institutions of learning need to review 
their approaches to the evergreen issues of talent 
acquisition, management and development, as well as 
retention. 

This summit will examine the major HR trends moving forward and their implications to employers; 
developing effective employer brand or reputation; developing employees to maximise their 
potential; building an emotionally committed multi-generational team and last but not least the 
business case for advancing women. The purposes of this summit are to provide industry updates, 
expert insights and practical knowledge; to generate thought-provoking discussions; and to facilitate 
networking, sharing and strategic partnerships amongst stakeholders to further the HR agenda in 
support of strategic business objectives within their respective organisations.

HUMAN
NATIONAL
THE 16TH

 SUMMIT
RESOURCES

• HR Professionals (Heads, Vice Presidents, 
Directors, Managers, Team Leads, 
Consultants, Analysts)

• HR Representatives (Professional Bodies, 
Unions, Agencies)

• Other Professionals (IT, Legal, Finance)
• Industry Captains (Chairmen, Presidents, 

Chief Executive Officers, Managing Directors)
• Small and Medium Enterprises’ Owners
• Senior Government Officials
• Educators (Coaches, Trainers, Colleges, 

Universities, Technical and Vocational 
Institutions)

• Gain insights on important developments, 
key trends and major forces in the HR 
landscape that interplay to impact your 
organisation’s talent acquisition, 
management and development, as well as 
retention

• Benefit from the expertise and experience 
of HR leaders who make up the panel of 
role-players

• Learn to effectively brand your organisation 
to attract and retain the best people

• Be exposed to the best practices in 
developing your people to maximise their 
potential and subsequently their 
contribution to your organisation

• Get expert tips and advice on engaging 
your multi-generational workforce so that 
you can build them into an emotionally 

committed team
• Understand the business case for 

advancing women and learn the best 
practices to help propel the careers 

of women in your organisation
• Opportunity to broaden your 

network within the HR industry 
and across industries as well as 

with policymakers, senior 
executives, business owners 

and academia

Who Should Attend? Why Attend?
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PROGRAMME
Registration and Refreshments
 
Arrival of VIPs

WELCOMING REMARKS 
Tan Sri Dato’ Dr Michael Yeoh
Chief Executive Officer / Director, Asian Strategy & 
Leadership Institute

OPENING KEYNOTE ADDRESS 
YB Dato’ Sri Richard Riot Jaem
Minister of Human Resources Malaysia

Morning Break

SESSION 1
Key Trends in Malaysia’s HR Landscape Post

AEC 2015: Implications to Employers

SESSION 2
Branding Your Organisation: Becoming the Employer

of Choice to Attract and Retain the Best People

08:30 

09:00

09:15

09:20

09:40

at different levels in your organisation, as well as 
partnerships with academia. It also looks into the 
serious business of succession planning for key 
positions in alignment with your organisation’s 
business continuity planning.

SESSION 4
Engaging Your Multi-Generational Workforce:

Building an Emotionally Committed Team

SESSION 5
Minding the Gender Gap: The Business Case for

Advancing Women in Your Organisation

Engaged employees will result in higher 
productivity, greater customer satisfaction and 
higher profits. The question faced by most 
organisations is how to get their employees’ 
emotional commitment so that they would be 
willing to use their discretionary efforts for the 
organisation. This session seeks inputs from 
stakeholders on creative strategies to harness the 
transformative power of human relationships across 
generations at work to imbue people with a sense 
of purpose, appreciation and respect in order to 
engage them on a deeper level.

Mid-afternoon Stretch

15:05

16:10

Today, women account for over 40% of the global 
workforce. However, a significant gender gap still 
exists. Women comprise only 19% of executives and 
26% of senior managers. Given that research has 
shown better financial performance in gender 
diversified organisations, it makes perfect sense for 
organisations to ensure greater inclusion of women 
across the board. This session intends to get 
stakeholders to share their thoughts on the best 
ways to help women move to the top of the 
corporate pyramid.

End of Forum and Refreshments

16:15

17:20

Major trends reshaping workplaces locally and 
regionally include more diverse multi-generational 
workforce; higher digital competency and 
collaborative mind set; stronger desire for flexible, 
meaningful work and continuous development; as 
well as leaner and less hierarchical organisation 
structure. Within ASEAN and Malaysia, the need for 
more creative strategies to attract, manage, 
develop and retain talent is evident as well as the 
need for institutions of learning to adapt their 
curriculum to ever evolving workplace 
requirements in a timely manner. This session brings 
to the table for discussion the key trends in 
Malaysia’s HR landscape moving forward and their 
implications on employers.

10:00

The war for talent is heating up hence it is 
imperative to differentiate your organisation 
through effective branding. Developing an 
effective employer brand or reputation will reduce 
your organisation’s cost-per-hire as well as 
time-to-hire while boosting quality-of-hire.  
To do so requires examining what your organisation 
offers in terms of career growth opportunities, 
work-life balance or integration, compensation 
and benefits, and also the culture and senior 
management. In addition, social professional 
networks can no longer be ignored. This session 
discusses the elements essential to developing an 
effective employer brand and the contribution of 
social professional networks to an employer’s 
brand.

LUNCHEON TALK

Networking Lunch 

11:30

12:35

12:50

In today’s increasingly challenging work 
environment, different learning models are 
required to cater to your employees’ varying 
aptitude in order to maximise their potential. In 
addition, careful succession planning for key 
positions and also planning for opportunities to 
advance both horizontally and vertically are 
critical to achieve balance between the needs of 
the organisation and its people. This session 
explores various means of developing employees

14:00

SESSION 3
Making Every Head Count: Developing Your People

to Bring Your Organisation to New Heights Notes:
• ASLI is a PSMB/HRDF training provider
• The Organiser reserves the right to alter the content and timing of  
 the programme in the best interest of the Summit and is not  
 responsible for cancellations due to unforeseen circumstances
• The Organiser accepts no responsibility for statements made  
 orally or in written material distributed by any role-player at the  
 Summit. In addition, the Organiser is not responsible for any  
 copying, republication or redistribution of such statements
• Copyright © Asian Strategy & Leadership Institute (ASLI) 2015. ® All  
 rights reserved.
• Programme as at 29 April 2015



REGISTRATION FEES

The 16th National Human Resources Summit

PAYMENT METHOD

FOR PRIVATE SECTOR
The organiser reserve the right to stop any registered delegate from taking part in the event if no proof of 
payment can be presented.  This only applies to registered delegates who have NOT paid the registration 
fees prior to the event date.

FOR GOVERNMENT SECTOR
A Local Order (LO) or letter of approval to participate must be presented before the event.

PAYMENT
The fee must be paid in advance of the event. Walk-in delegates with payment will be admitted on ‘space 
available’ basis. Cheques or bankdrafts should be crossed and made payable to Asian Strategy & 
Leadership Incorporated Sdn Bhd.

Payee name : Asian Strategy & Leadership Incorporated Sdn Bhd
Bank account : 3089034201
Bank : Public Bank Bhd
Branch : Bandar Sunway
Bank address : 48 & 50, Jln PJS 11/28A, Bandar Sunway, 46150 Petaling Jaya, Selangor
Swift Code : PBBEMYKL

BANK TRANSFER CHEQUECASH

Send/fax this entire form (or a photocopy) to: 

ASIAN STRATEGY & LEADERSHIP INSTITUTE (ASLI)
1718, Jalan Ledang, O� Jalan Duta, 50480 Kuala Lumpur 
Tel: 2093 5393 Fax: 2093 3078 Toll-free: 1 800 88 3096   
www.asli.com.my

SUBSTITUTION/CANCELLATION
Substitution is allowed for a registered delegate. Please note that all payments must be 
made prior to the event proper. For cancellation, a refund minus 10% service charge will be 
sent to the said delegates if cancellation is received in WRITING by 2nd June 2015. No 
refund will be made for cancellation received after 2nd June 2015.

Normal Registration Fee RM1800.00 + 6% GST per delegate

Special Group Discount RM1600.00 + 6% GST per delegate
(minimum 3 participants)

Government/NGO RM1500.00 + 6% GST per delegate

Approving Manager’s Name

Position

E-mail

To unsubscribe from our mailing list

Signature:                                        Date:

I have read the Personal Data Protection Notice (posted on http://www.asli.com.my/?p=personal-data-protection) 
and consent to Asian Strategy & Leadership Institute (ASLI) processing my personal data in accordance with it.

I would like to receive marketing materials from ASLI

Human Resource
/Training Manager

Tel         Fax

E-mail

To unsubscribe from our mailing list

Signature:                                        Date:

I have read the Personal Data Protection Notice (posted on http://www.asli.com.my/?p=personal-data-protection) 
and consent to Asian Strategy & Leadership Institute (ASLI) processing my personal data in accordance with it.

I would like to receive marketing materials from ASLI

Organisation’s Name

Mailing Address

Bankdraft/Cheque No.

Bank  Amount
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Please indicate the nature of your business

1st Delegate

Dr/Mr/Ms

Position

Tel       Fax

E-mail

To unsubscribe from our mailing list

Signature:                                        Date:

I have read the Personal Data Protection Notice (posted on http://www.asli.com.my/?p=personal-data-protection) 
and consent to Asian Strategy & Leadership Institute (ASLI) processing my personal data in accordance with it.

I would like to receive marketing materials from ASLI

2nd Delegate

Dr/Mr/Ms

Position

Tel       Fax

E-mail

To unsubscribe from our mailing list

Signature:                                        Date:

I have read the Personal Data Protection Notice (posted on http://www.asli.com.my/?p=personal-data-protection) 
and consent to Asian Strategy & Leadership Institute (ASLI) processing my personal data in accordance with it.

I would like to receive marketing materials from ASLI

3rd Delegate

Dr/Mr/Ms

Position

Tel       Fax

E-mail

To unsubscribe from our mailing list

Signature:                                        Date:

I have read the Personal Data Protection Notice (posted on http://www.asli.com.my/?p=personal-data-protection) 
and consent to Asian Strategy & Leadership Institute (ASLI) processing my personal data in accordance with it.

I would like to receive marketing materials from ASLI

Asian Strategy & Leadership Institute (ASLI) recognises the importance of protecting your personal information and is committed to the compliance of the Personal Data Protection Act 2010.
Visit  http://www.asli.com.my/?p=personal-data-protection to view our Personal Data Protection Notice, which sets out, among others, the types of personal information we collect, how we 
process your personal information and our contact details if you have any queries.

The Asian Strategy & Leadership Institute (ASLI) is Malaysia’s leading independent private Think Tank which is committed to the development of Asian leadership and strategic thinking. ASLI’s vision is to 
create a better society. ASLI’s mission is to help organizations enhance competitiveness, leadership and strategic capabilities through its public programmes, conferences, publications, policy research, 
business councils and CEO peer groups. ASLI provides trusted insights to governments, businesses and the diplomatic community. It also acts as a knowledge channel through interaction and dialogues 
with thought leaders. ASLI’s value propositions are its valuable insights, high-level interaction, thought-leadership and in-depth research studies. ASLI provides insights, ideas, implications and interactions.

ASLI’s Centre for Public Policy Studies (CPPS) was ranked 7th best Think Tank in Asia and 9th best in the world among smaller Think Tanks in a Global Report on Think Tanks carried out by the University of 
Pennsylvania and announced in the United Nations and World Bank in January 2013.

ASLI’s events have been addressed by Heads of State, Prime Ministers, Senior Cabinet Ministers, Captains of Industry and prominent Strategic Thinkers to discuss issues of strategic importance to 
governments and businesses. ASLI has, over the years organised high-level programmes focusing on bilateral business partnerships in Singapore, Indonesia, Philippines, Australia, Japan, USA, Canada, 
Britain, Germany, China and South Africa. ASLI is also the Malaysian Secretariat of various bilateral Business Councils.

ABOUT
ASLI

For registration or further information, kindly contact:

David Selvan
Direct Line: +(603) 2093 2933
General Line : +(603) 2093 5393 ext 220
Mobile: +(6019) 305 8020
email: david.selvan@asli.com.my

Edora Rhazali
Direct Line: +(603) 2093 2996
General Line: +(603) 2093 5393 ext 208
Mobile: +(6013) 281 6718
email: edora@asli.com.my

Ungku Mohamed
Direct Line: +(603) 2093 3162
General Line: +(603) 2093 5393 ext 215
Mobile: +(6016) 217 7114
email: ungkumohamed@asli.com.my

Noor Syazwani Amin
Direct Line: +(603) 20934859
General Line: +(603) 20935393 ext 210
Mobile: +(6014) 307 7101
email: waniamin@asli.com.my

Prabhu Menon
Direct Line: +(603) 20935194
General Line: +(603) 20935393 ext 205
Mobile: +(6016) 387 9832
email: prabhum@asli.com.my

For speaking opportunities, 
kindly contact:

Elaine Kok
email: elainekok@asli.com.my


