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A manifestation of the institution‘s features that 
distinguish it from others, reflects its capacity 

to satisfy students‘ needs, engender trust in its 
ability to deliver a certain type and level of 

higher education, and help potential recruits to 
make wise enrolment decisions.

– Bennett and Ali Choudhury (2007, p.4)

When someone mentions the name of a 
university it will immediately evoke 

―associations, emotions, images and faces‖ 

– Bulotaite (2003)

Source: Chapleo C. (2010), ―What defines 
"successful‖  University brands?‖ International 
Journal of Public Sector Management, Vol.23, 

No.2, pp.3 extracted on 4th April 2011 from 
http://www.emeraldinsight.com/journals
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A University Brand is…

http://tomfishburne.com/cartoons

http://www.emeraldinsight.com/journals
http://www.google.com.my/imgres?q=cartoon+brand&um=1&hl=en&sa=G&biw=1021&bih=671&as_st=y&tbs=isch:1&tbnid=GapgMIm-H3juXM:&imgrefurl=http://thenon-profittoolbox.com/2010/01/branding-101-for-non-profits-part-1-a-definition-of-brand/&imgurl=http://thenon-profittoolbox.com/wp-content/uploads/2010/01/Brand-cartoon-300x227.jpg&w=300&h=227&ei=pending&zoom=1&iact=rc&dur=2&oei=7FGZTbzrMI6WvAO5m9nwCw&page=3&tbnh=145&tbnw=192&start=33&ndsp=14&ved=1t:429,r:5,s:33&tx=117&ty=63


Vision:To Turn Malaysia into a Center of Excellence for 
Higher Education. 

Mission: To develop and put in place a higher education 
environment that encourages the growth of premier 

knowledge centers and individuals who are competent,
innovative with high morale values to meet national 

and international needs. 

Source - http://www.mohe.gov.my
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MY Education 

Brand Value and Promise
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MY Education: Where are We Now? 

The Center for World-Class Universities of 

Shanghai Jiao Tong University

http://www.guardian.co.uk/
http://upload.wikimedia.org/wikipedia/en/6/61/THE_WORLD_RANKINGS(LOW).jpg


Will ranking 
impact the brand?
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RANKING & RATING
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World University Ranking – the Metrics 

Shanghai Jiao Tong  University 

Ranking

W % THE University Ranking W %

Alumni of an institution winning Nobel 

Prizes and Field Medals

10 Teaching — the learning 

environment

30.0

Staff of an institution winning Nobel 

Prizes  and Field Medals

20 Research — volume, income 

and reputation

30.0

Highly cited researchers in 21 broad 

subject categories (HiCi)

20 Citations — research influence 32.5

Papers published in Nature and Sci. 20 Industry income — innovation 2.5

Papers indexed in Science Citation 

Index-expanded and Social Science 

Citation Index

20 International mix — staff and 

students

5.0

Per capita academic performance of 

an institution

10

Total (source: AWRU 2010) 100 Total (source: THE 2010) 100

Legend: W = Weighting
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World University Ranking – the Metrics 

QS Ranking W %

Academic Peer Review 40

Employer/Recruiter Review 10

Student Faculty Ratio 20

Citations per Faculty 20

International Faculty 5

International Students 5

Total 100
Source: QS World University Rankings® 2010

Legend: W = Weighting
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UK University Ranking – the Metrics 

The Times W % The Guardian W %

Student Satisfaction 15 Teaching Quality 10

Research Quality 15 Feedback (Assessment) 5

Entry Standards 10 Spending per student 17

Student-Staff Ratio 10 Staff-Student Ratio 17

Library and Computing Spending 10 Job Prospects 17

Facilities Spending 10 Entry Score 17

Good Honours 10 Value added (comparing students‘ degree 

results with their entry qualifications)

17

Completion rates 10

Graduate prospects 10

Total 100 Total 100

Source:Times Good University Ranking Guide 2011 Source: Guardian.co.uk  2011

Legend: W = Weighting
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University Ranking for Branding?

It’s here to 
stay?

An End to 
Itself?

Marketization?

Quality 
Measurement?

Brand 
Attack?

Your World, My 
World?

Transparency?
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Source: Crib sheet 21.09.10 guardian.co.uk

University Ranking

"Global rankings have afforded annual light 
entertainment, but they are now seriously overreaching 

themselves,‖  says Malcom Grant, President and 
Provost of University of College London

http://www.guardian.co.uk/
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Lancaster University, UK 

(Sunway University Partner)

Source: http://www.lancs.ac.uk/

http://www.lancs.ac.uk/
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Malaysian University Rating – the Metrics 

SETARA’09 W %

Governance 12

Physical & Financial Resources 3

Talent (Faculty & Student Quality) 5

Curriculum (Content, Delivery/Pedagogy, Assessment, Monitoring and 

Ancillary activities)

40

Quality of Graduates (Student Marketability, Students‘ 

Satisfaction, Employers‘ Satisfaction and Generic Student 

Attributes)

40

Total 100

Legend: W = WeightingSource: http://www.mqa.gov.my/SETARA09

http://www.mqa.gov.my/SETARA09
http://www.mqa.gov.my/SETARA09
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Number of international students in 
Malaysia:

• Currently around 86,000 

• Target annual growth of 13.5%

• 150,000 international students by 2015

• 200,000 international students by 2020

MY Education: Where are We Now? 

Dato‘ Seri Mohamed Khaled Nordin, Minister of Higher 

Education ,11th April 2011, ―Higher Education in the New 

Economy: Roadmap of Prospects and Challenges‖ , ASLI, 15th

Malaysian Education Summit, pp 4 extracted on 12th April 2011
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United States¹  18.7%

United Kingdom¹  10%

Germany  7.3%

France  7.3%

Australia¹  
6.9%Canada²  

5.5%
Russian Federation  4.3%

Japan  
3.8%Italy  2%

Spain  1.9%

South Africa  1.9%

New Zealand  1.8%

Austria  1.6%

China  1.5%

Switzerland  1.4%

Belgium  1.3%

Netherlands  1.2%

Korea  1.2%

Sweden  1%
Other OECD countries  

7.3%

Other partner countries  
16.6%

1. Data relate to 

international 

students defined 

on the basis of 

their country of 

residence.

2. Year of 

reference 2007.

Source: OECD 

and UNESCO 

Institute for 

Statistics for most 

data on partner 

countries. 

Foreign Students Mobility
Chart: Distribution of foreign students in tertiary education, by country of destination (2008)

Percentage of foreign tertiary students reported to the OECD who are enrolled in each country of 

destination
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1975
0.8m

1980
1.1m

1985
1.1m

1990
1.3m

1995
1.7m

2000
2m

2005
2.9m

2008
3.3m

Data on foreign enrolment worldwide comes from both the OECD and the UNESCO Institute for Statistics (UIS). UIS provided the data on all 

countries for 1975-95 and most of the partner countries for 2000, 2005 and 2008. The OECD provided the data on OECD countries and the 

other partner economies in 2000, 2005 and 2008. Both sources use similar definitions, thus making their combination possible. Missing data 

were imputed with the closest data reports to ensure that breaks in data coverage do not result in breaks in time series.

Source: OECD and UNESCO Institute for Statistics.

Growth in internationalisation of tertiary education (1975-2008, in millions)

Data on foreign enrolment worldwide comes from both the OECD and the UNESCO Institute for Statistics (UIS). UIS provided the data on all 

countries for 1975-95 and most of the partner countries for 2000, 2005 and 2008. The OECD provided the data on OECD countries and the 

other partner economies in 2000, 2005 and 2008. Both sources use similar definitions, thus making their combination possible. Missing data 

were imputed with the closest data reports to ensure that breaks in data coverage do not result in breaks in time series.

Foreign Students Mobility

Long-term growth in the number of students enrolled outside their 

country of citizenship
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Foreign Students Mobility : Malaysia’s Market Share 

(2008)

Percentage of Foreign Students Studying in 

Malaysia (2008)

2%

98%

Malaysia

Others 
countriesYear 2008

Malaysia             70,423 

Others countries 3,229,577      

Global 3,300,000      



World‘s top Universities by Reputation –

THE‘s University Ranking 2011
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Malaysia ranked ...2009

RICHARD LIM, 29th August, 2009, ―Malaysia ranked 

11th most preferred study destination‖ extracted on 

7th April 2011 from

http://thestar.com.my/news/story

―Malaysia is currently the world’s 11th most preferred study destination.

The conclusion was based on the fact that 69,154 international students from 

more than 150 countries have chosen Malaysia as the country they wanted to 

study in.

With the majority of students coming from Indonesia, China and the Middle 

East, the new figure was a 26.5% increase from the old count of 50,788, which 

was recorded on March 31 last year. The ranking was obtained from the 

Institute of International Education.

Dato’ Seri Mohamed Khaled Nordin

Minister of Higher Education

http://thestar.com.my/news/story
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Repositioning MY Education 

National Key Economic 

Area (NKEA) of 

Education

Rebranding Malaysia 

from a stopover location 

for education to a  major 

education hub.

Source: PEMANDU (2010) ETP – A Roadmap for Malaysia 

http://tomfishburne.com/cartoons
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Repositioning MY Education:

The Five Shifts

Strengthening 
MY Education 

Industry 
Structure

Market focus –
high quality 

foreign students

New working 
style: Public –

Private 
Partnership 

Regulatory 
Transformation

Funding shift 
from public to 

private

Source: ―ETP – A Roadmap for Malaysia‖ 2010, PEMANDU
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RESULTS –T&L and  
Research (Niche 

areas)  track 
records?

CAPABILITIES –
Relevant and quality 
products, Staff and 

Facilities?

INTENT – Transparent? 
Policies and Regulations

INTEGRITY – Congruency in 
Academic Integrity and  

Quality 

Brand Credibility Check (BCC) for Best-in-

Class Education Destination/Brand

Adapted from Covey, M.R.S. and Merrill R.R. (2008), 

‗The 4 Cores of Credibility‘, Speed of Trust, 

Pocket Books, pp. 43-124.
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Education Branding Inside-Out

BCC

STUDENT 
EXPERIENCE

Trust

http://tomfishburne.com/cartoons
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THANK YOU


